
BEYOND PROFIT IS PURPOSE



Poor in Wealth
Africa is perhaps the  richest piece  of land on earth, given its natural resources, rich 
fe rtile  land, precious minerals and its bio diversity. Yet a majority of Africans live  in 
abject poverty conditions. Some of the  key challenges include :

● Unemployment and underemployment
● Underinvestment in infrastructure
● Fiscal crises
● Fore ign Aid and Inte rfe rence
● Africa and the  global marke t

An African Future?
The above  has resulted in a continent that limps from one  crisis to the  next with no clear 
direction or will to change  the  situation of its citizens. A systemic change  is needed to 
reverse  this situation and to allow Africans to fairly participate  in the  riches of the  
continent. This can be  achieved by engaging citizens in shaping a future  that promotes 
the  common good and one  that benefits them.
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WHY ABROD

Beyond  
Profit .

Purpose

Our Mission is to se rve  the  
unique  needs of the  Diaspora  
by providing a marke t-leading 
platform where  Diaspora  are  
enabled and empowered to 
transform Africa.

●Africans-Building -Africa

●Diaspora Development 
Opportunities

Our Vision is to harness the  
power of the  Diaspora by 
be ing the   premie r platform 
uniting Diaspora around the  
world and driving  positive  
deve lopment (economic 
and social change) in home  
countrie s.



SSA Africans send at least $60B  
home annually. This number tops 
$150  billion within 10  years, with 
Nigerians in Diaspora remitting 
about $80  billion annually.

Harness the power of the African Diaspora to lead the next generation
of Diaspora owned investment, remittance and banking platform that
will drive real economic and social change .

Leverage the power of the Diaspora living around the world, enabling
to transform the lives of millions of Africans.

Bring the Diaspora community closer toge ther and to empower them to
build a brighter Africa.

Stronger Together .

AFRICAN DIASPORA



Stronger Together .

A record $22 & $25 billion in remittances flowed to Nigeria in 2017 & 2018 
respective ly.

Africa's remittance  cost are  higher (13.6%) than the  global average  (7.5%). On 
the  average , Nigerians in  Diaspora lost about $3.4 billion p.a. due  to such 
charges. 

Considering other channels be ing used to send funds to Africa, actual cost is 
approx. $4.5  Billion per annum. Meaning  Nigerians have  lost about $45 Billion 
in 10  years.

Diaspora remittances are  mostly spent on consumables. Africans are  eating 
the ir seeds!

Nigerian Diaspora – Economic Powerhouse

Africans in Diaspora could easily invest 10X what they remit to he lp the ir families.

A whopping $1 trillion over the next decade!

AFRICAN DIASPORA



SOLUTION



African Diaspora is a major source  of capital inflow into Africa and the  major source  of FDI (Fore ign Direct Investment). Abrod 
will harness Diaspora economic power and investments to drive  economic transformation. A low hanging fruit to accomplish 
this is to channel Diaspora remittances to Africa into more  productive  use , while  encouraging Africa Diaspora to SEED the ir 
inflows.

Build Homeland . Purpose

Investment Platform

Diaspora Direct Investment (DDI) platform. 
Opportunity to participate  in high yie ld 
projects in critical sectors in Africa.

Abrod Market Place

Peer to Peer exchange  and 
collaboration platform

Digital Bank & Remittance

Neo-banking platform offering a range  
of product and services. 

WHAT IS ABROD



Invest and fund small holde r famers 
and mechanised farmers to 
enhance  industry e fficiency.

Invest and fund capital equipment 
infrastructure  to tackle  storage , 
agricultural production capacity 
and productivity.

Invest in capital equipment and 
infrastructure  to manage  storage  
and logistics challenges within the  
agricultural industry.

Provide  liquidity to facilitate  global 
food security.

DIASPORA DIRECT INVESTMENT (DDI)

Agriculture  & 
Commodities
SAPZs

Cashew 

Healthcare  & 

Education

Housing & 
Infrastructure



Digital Fintech (EEA Licensed Neo-bank)

DIGITAL BANK & REMITTANCE

Global Access

White  Label Mobile  AppsVirtual IBAN’s Payment GatewaysDebit Cards

Global banking for diaspora. Access for the  unbanked.



• Debit and credit cards

• Access to ATMs globally

• Inte rnational wire  

transfer

• Standard Cards

• Premium Cards

• Textbit

• Access to crypto walle ts

• Fiat vs. Crypto 

Exchange

• Defi Staking

• Digital Asse t Trading

DIGITAL ASSETSPAYMENT

DIGITAL ASSETS & PAYMENT

Global Access



CollaborationE-Commerce P2P Exchange

Access to eCommerce  marke t to 
access remote  se rvices for diaspora.

Direct exchange  of goods and se rvices 
be tween diaspora, in a secure  and curated 
space . Including micro credits.

Advance  community management and 
engagement platform. Idea and project 
collaboration

MARKET PLACE

Beyond Banking



Royal DSM AfDB/SAPZ Rwanda

Strategic Partnership
● Partne r with DSM to implement its Africa strategy 
● Leverage  global reach and know-how
● Jointly drive  poverty reduction, job creation
● Value  chain approach to Agri investment
● Inclusion for women
● Infant and youth nutrition

Public – Private Partnership
● AbroD, AfDB, Nigerian Govt, IBM (tech partne r)
● Deve lopment & Implementation of SAPZ in Nigeria
● SAPZ addresses directly 15 of the  UN SDG goal
● Join rollout in othe r African countrie s
● Private  sector driven SAPZ in Rwanda
● Management company for SAPZs
● Leverage  diaspora skills for SAPZs

Public – Private Partnership
● AbroD Pan-African HQ
● Deve lopment & Implementation of SAPZ in Rwanda
● Banking license  and support of IFC Rwanda
● Collaborate  in deve loping the  Rwanda FinTech Hub
● Drive  Pan-Africa approach to economic deve lopment
● Channe lling of Rwanda remittances
● Drive  diaspora investment into Rwanda

● Global Health, Nutrition & Bioscience giant
● Purpose -led & Performance  Driven company
● Publicly listed on Amste rdam stock exchange .
● €  9  bn revenue  company (2022)
● SDG driven company
● $65m Investment in Rwanda
● Africa inte rested

● Special Agro-industrial Processing Zones (SAPZ)
● SAPZ initiative  is 1 of 5  structural and strategic 

programmes of the  African Deve lopment Bank 
aimed at feeding Africa

● Program be ing rolled out across various African 
countrie s

● SAPZ Nigeria, the  highest investment of $560m 

● 7th Most Efficient Government (WEF) globally
● Safest place  in Africa (Gallup)
● 2nd easiest place  to do business in Sub-Saharan Africa
● 2nd in Africa Corruption Perception Index
● 2nd most compe titive  Africa
● Ratings: B – Fitch, B+ “stable” -S&P 

Partner Profile

Collaboration Goals & 
Benefit

Abrod Deliver’s On Purpose

PARTNERSHIPS



BENEFITS
&

TIMELINE



AbroD exclusive  wealth club membership.

04

05

Opportunity to fund pe rsonal remittance  activitie s via investment re turns.

Opportunity to remit money at a  lower cost in 
comparison to the  competition.

02

03

Tokenized Ownership of platform.

Opportunity to earn more  than 20% ROI p.a. on investments opportunitie s.

Access to dive rse  investment opportunitie s across Sub Saharan Africa.

01

06

DIASPORA BENEFITS 

Driving African Growth .



PROJECT TIMELINE

Phase  I: circa Q2-2022 Phase  II: circa Q1-2023 Phase  III: circa Q3-2023

AbroD PoC  
Launched

Piloting with Closed  
User Group

AbroD NeoBank  
Launched

AbroD Remittance   
Launched

AbroD Marke tplace   
Launched

High Purpose Investment .



PROJECT TEAM

Henry Erimodafe
Chie f Executive  

Office r

Isaac Pirisola
Chie f Operating 

Office r

Moise Kameni
Chie f Revenue  

Office r

Robyn Panier
Chie f Customer 

Office r

Clifford Nkweteyim
Chie f Risk Office r

Amos Omoruyi
Chie f Financial 

Office r

Tayo Joseph
Chie f Technology 

Office r



FUNDING



Diaspora Investment Platform Digital Bank (Neo Banks) MTOs

● 1st Mover Advantage
● Existing Client
● Inte rnational Presence

● Brazil’s Nubank valued at $10  billion
● UK Revolut valued at $33 billion
● U.S. Chime’s valued at $14.5  billion.

● Downward  Pressure  on Fees
● Entry barrie r eased massive ly
● Technological change  in payments

● Africa is virgin land for Neo banks.

● AbroD is the  first mover in Africa and will be  Africa’s Diaspora Bank globally.

● Africans will leverage  an African Neo bank and e liminate  the  commissions lost to MTO’s.

● AbroD has the  potential to become in Unicorn very shortly.

THE COMPETITION



Financials & Business Model

Financials

Business Model
Abrod’s business model is deve loped to capitalize on various revenue streams. Making
our business quite robust and diversified.

● Performance revenue – Abrod earns 10% performance fees on ROI of its clients
on an ongoing basis.

● Placement fee s – Abrod will charge a 5% placement fee for capital it he lps raise
via its platform to the recipient company.

● Remittance commissions – Currently MTO’s charge an average of 9% for
remittances. Abrod will charge about 5% from customers and create a remittance
fund to invest in infrastructure .

● FX conversion margins for remittances are also a good revenue source for
Abrod.

Your Purpose¦ Your Life



FUNDING ROUND 

Funding Approach - Equity
● Total equity position of 10% in Abrod

● Board seat for single largest investor of the VCA round

● Minimum investment of Euros 1’000’000

Your Values ¦ Your Funds

Funding Need
Abrod is raising Euros 5m in its Funding round at a valuation of 
Euros 50 million

Funding Approach – Convertible Note
● 3 years convertible note

● Annual coupon yie ld of 14%

● Minimum investment of Euros 500’000

● Return of capital and redemption and inte rest annually (3yrs)

● Option to convert invested capital to equity @50M valuation at Maturity

● Asset backed convertible debt note



FUNDING ROUND 

Use of Funds
● Cover OpEx needs for 36 months

● Acquire own EEA Banking and E-money License

● Expand partnerships across Africa

● Build-out in-house innovation team

● Enhance Neo-banking App

● Expand marke t coverage

● Develop new diaspora products

● Enhance risk monitoring &management

● Build out project team across African locations

Your Values ¦ Your Funds



THE START
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